
   

Revised syllabus (2019 Pattern) B.Com. Degree course (CBCS) Syllabus for 

First Year B.Com Semester – I 

Subject Name: - Consumer Protection and Business Ethics - I 

Subject Code: - 116(D) - I 

 

Objectives of the Program 

1. To develop general awareness of consumerism among the students. 

2. To understand the consumers rights, responsibility and role of United Nations. 

3. To have a comprehensive understanding about the existing law on consumer protection in India. 

4. To create awareness among the students about dispute redresses machinery and basic procedures for handling consumer dispute. 

5. To understand the issues relating to e-commerce, e-Banking emerging issues and internet regulations. 
 

 

Unit 

No. 

Unit Title Contents Purpose Skills to be developed 

1 Consumer 

Protection - 

An Overview 

Consumerism- Meaning, Evolution, Rational, Need and 

Importance of Consumerism, 

Consumer protection- objectives, scope and importance, 

Consumer rights and Standardization 

United Nations guideline on consumer protection- 

Objectives, scope of application , general principles and 

framework for consumer protection 

understand the concept of 

consumerism 

Equip the students with knowledge 

the  evolution, need and 

importance, of consumerism 

Understand  the role  of United 

Nations to  protect consumer’s 

interest. 

2 Consumer 

Education and 

Awareness 

Consumer education-Need and importance, Consumer 

Responsibility 

Role of consumer Association and Councils in consumer 

education and Awareness- Voluntary organization, 

Consumer protection councils, Media, Educational Institute 

and Government 
Skills required for career in Consumer studies field 

Handling the emerging issues 

about consumer protection 

Acquaint knowledge and skills for 

career opportunity. 



   

5. Consumer 

Protection 

Law in India * 

Consumer Protection Movement in India 
Consumer Protection Act 1986- Overview features, 

important definitions-consumers, Goods, services, Defect , 

Deficiency, unfair trade practices, Dispute, Complaint - 

Objectives, Consumer Disputes Redressal Agencies. 

(Composition, Jurisdiction, Powers and Functions.) 

Procedure of filling complaint and Procedure to deal with 

complain. 

Compressive understanding about 

the existing consumer protection 

Act 1986. 

Apply the Law for consumer 

protection 

6. E -Commerce 

and consumer 

Protection 

E Commerce- scope and limitations, Need and importance 

of E commerce , Prospects and challenges of Ecommerce 

and its effect on consumer 

Need and importance of E-Education 

consumer Protection in E-Banking 

Recent Emerging Issues in E-Commerce 

Understand the concept of E 

commerce and Consumer 

Protection 

Acquaint students about various 

issues of E commerce. 

Able to appreciate the emerging 

questions and policy issues 

 

[Note: Recent amendments in the Acts and relevant Landmark cases decided by courts are expected to be studied]  
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